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Abstract 

Due to the anonymity provided by computer-mediated communication (CMC) on the 

Internet, it is now believed that the gender of online communicators is considered 

unimportant or difficult to determine. This is contrary to the common tendencies of 

male dominance that are seen in interpersonal communication. Research consistently 

indicates that males tend to hold leadership positions in confrontations. This is a well-

established fact in the field of interpersonal communication. This programme aims to 

streamline the process of achieving gender equality by promoting equal recognition 

and engagement for individuals of all genders. This purpose will be accomplished by 

promoting equitable and impartial opportunities for participation and 

acknowledgment among individuals of all genders. This chapter presents a 

comprehensive literature analysis that covers the research completed between 1989 

and 2013 on the subject of gender and computer-mediated communication (CMC). The 

study included a wide range of communication methods, including mobile, textual, and 

multimodal, among others. This inquiry covers the time period from 1989 to 2013. 

Research abundantly refutes the assumptions that computer-mediated 

communication (CMC) eliminates gender-related power dynamics and status 

inequality, and that gender is either invisible or immaterial in this arena of activity. The 

assertions were put up by scholars who hypothesised that computer-mediated 

communication (CMC) would eradicate the power dynamics and status differences 

linked to gender. At some point, both the idea of anonymity and the difference between 

variety and inequality will surely be explored.  

Introduction 

Because of computer-mediated communication, also known as CMC, it is thought that 

less powerful people and organizations may be able to participate on an equal basis 

with their more powerful counterparts. Researchers have posited the idea that a 

particular mode of online communication may contribute to greater gender parity in 

the workplace. Women stand to gain the most from this because, historically speaking, 

women have held lesser social statuses, had less political clout, and had less economic 

power.  Text-based computer-mediated communication (also known as CMC) is 

devoid of both visual and auditory clues; hence, the genders of online communicators 

are either unnoticeable or irrelevant. According to Graddol and Swann (1989), this 

phenomenon challenges the norms of masculine dominance in interpersonal 

communication, which, in turn, makes it easier for men and women to interact equally 

and have their contributions recognized. Additionally, the norms of masculine 

dominance in interpersonal communication have been there for quite some time. The 

ability to communicate online while being anonymous is a perk that is enjoyed by men 

as well. One school of thought contends that women experience fewer obstacles in 

fields of endeavor where restrictions are either not prevalent at all or are experienced 
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less frequently than by men. This is a result of the progress that has been made in 

technology. After thirty years since the invention of computer-mediated 

communication (CMC), it is only logical to ponder whether or not this promise has 

been completely fulfilled. It is feasible to conduct investigations into this issue. 

According to Markus (1994), the phrase "technological determinism" refers to the 

theory that the social influence of a technology can be deduced from the fundamental 

qualities of that technology. On the other hand, this perspective does not take into 

account the very important fact that the development and use of technology are molded 

and entwined within the context of a larger social framework (Kling, McKim, and King, 

2003). Are men and women using the internet to communicate in different ways, or is 

this more likely due to deeply rooted cultural differences that are unaffected by 

computer-mediated communication (CMC)? What role does maintaining one's 

identity play in either outcome, and how does it play a role? This chapter takes an in-

depth look at the research that has been conducted on gender and computer-mediated 

communication (CMC) and has been published between 1989, which is the year that 

gender-related subjects were first introduced into academic literature, and 2013. Since 

1989, academic writing has been required to contain discussions of issues pertaining to 

gender. In order to facilitate online communication at the time, it was critical for there 

to be a proportion of male and female Internet users in the United States that was equal 

to one another. During that entire span of time, the proportion of male and female 

Internet users was approximately equal. When all of the study is taken into 

consideration, it is clear that the claims that gender is indiscernible or irrelevant in 

computer-mediated communication (CMC) and that gender-based power and status 

disparities are equalized in CMC are not true. Additionally, the premise that gender is 

immaterial in CMC is also debunked by the research. In addition, it is abundantly 

obvious that the claims that have been made regarding the equalization of status and 

power inequalities based on gender in CMC are not genuine.  In total, this chapter is 

broken up into seven distinct sections. In this section, we'll discuss some of the issues 

that arise when considering Internet access and usage in relation to gender. Following 

this, data from both the past and the present will be presented as part of this study in 

an effort to lend credence to claims of gender equality in interactive textual computer-

mediated communication (CMC). The fourth part of this investigation investigates the 

ways in which gender is portrayed and behaved in multimodal computer-mediated 

communication (CMC). This area has a particular emphasis on graphical avatars, 

pictures, as well as audio and video chat capabilities. At this phase in the dialogue, the 

topics of discussion include anonymity and the distinction between inequity and 

diversity. In its conclusion, the study identifies the areas that require more 

investigation and makes some forecasts on likely future developments in the subject of 

gender and computer-mediated communication (CMC).  
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The establishment of the CMC came about ten years before the birth of the Internet. 

According to Hafner and Lyon (1996), during the early phases of the Arpanet, which 

served as the precursor to the Internet, network access was restricted to individuals 

associated with the United States Department of Defense and computer scientists, 

with a noticeable gender imbalance favoring males. In addition, computer scientists 

were more likely to have access to the network than women. The individuals who were 

instrumental in the development and deployment of computer networking primarily 

utilized the Internet as a medium that facilitated electronic mail communication. This 

was their primary use of the Internet. Throughout the entirety of the decade that 

encompassed the 1970s, this phenomenon was noticed. The name "Internet" was first 

used in an official capacity somewhere around the year 1983. The Internet had 

substantial expansion throughout the decade of the 1980s, which allowed it to extend 

its sphere of influence to include other institutions, notably those concerned with 

computing. This extension was notable in that it featured participation from 

academics as well as students, with males constituting the majority of those involved. 

Additionally, the growing network incorporated several additional types of 

asynchronous computer-mediated communication (CMC), such as discussion boards. 

The growth described earlier took place throughout the decade of the 1980s in our 

historical timeline. In the course of the 1990s, there was a discernible uptick in the 

momentum of a general trend towards extensive accessibility. This was mostly 

attributable to the growth of Internet Service Providers (ISPs), which can be read as 

"Internet Service Providers." Users were able to establish connections to the internet 

thanks, in large part, to the efforts of Internet Service Providers (ISPs), who played a 

critical role in making it possible for consumers to communicate more easily from the 

comfort of their own homes. This included the exploitation of systems that allow for 

synchronous conversation. Concurrently with these developments, there has been a 

discernible rise in the proportion of women using the internet, which has been 

accompanied by a sizeable improvement in the overall level of internet literacy and the 

number of people having personal access to the internet. Nevertheless, the use of 

computers posed a challenge to the movement toward greater gender parity for the 

majority of the decade that began in the 1990s. The employment rates of women in 

positions that provided them with access to the Internet were significantly lower than 

those of men when the study was first conducted, which was a striking disparity. In 

addition, it was found that women showed a higher level of hesitation in their usage of 

computer technology and demonstrated a decreased propensity to spend the necessary 

time and effort for the acquisition of key skills (Balka, 1993). This finding was 

supported by the fact that women were also found to be less likely to acquire critical 

skills. In addition, research has shown that males have a larger tendency to be 

employed in occupations that provide access to the Internet than females do. The 

research conducted by Sproull (1992) reveals that throughout the early 1990s, the 

proportion of female Internet users was expected to be somewhere around five percent. 

This information is derived from Ebben and Kramarae (1993). According to the 

findings of the research that was carried out by Herring (1992 and 1993), it was 
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discovered that women had a larger propensity to experience emotions of alienation 

inside the frequently heated environment of online discussion boards. In addition to 

this, it was discovered that women have a lower predisposition to actively participate 

in these online discussion forums than males do. Certain people, primarily men, 

actively sought to disrupt computer-mediated communication (CMC) platforms that 

were specifically designed for women (Collins-Jarvis 1997; Herring, Johnson, and 

DiBenedetto, 2002). This was done in a manner that was consistent with the dominant 

ideology of unrestrained expression and permissiveness that characterized the 

Internet during that particular era (Brail 1996; Sutton 1994).  Because of its extensive 

use, user-friendly graphical interfaces, and the availability of popular content such as 

online news and commerce, the birth of the World Wide Web in the early 1990s led to 

stronger security measures and improved awareness of the Internet. This was due to 

the widespread adoption of the World Wide Web and the improved recognition of the 

Internet. This alteration took place at the same time. There was a discernible rise in 

the number of women who were active participants on the internet. According to the 

findings of research that was carried out by CyberAtlas in the year 2000, slightly more 

than half of the people who used the internet in the United States during the year 2000 

were categorized as being female. In recent years, there has been a noticeable reduction 

in the gender gap that has been noticed in internet usage. According to historical 

statistics, men have traditionally held a significant advantage in terms of the number 

of website visits, logins, and total amount of time spent online. According to research 

that was conducted by the National Academy of Sciences (NAS) in 2009, it was found 

that males continued to have higher levels of participation when it came to using the 

internet. Despite this, the current gender distribution of people who use the internet 

in the United States bears a striking resemblance to the gender distribution that is seen 

in the general population. In conclusion, it is clear that men, in comparison to women, 

have a stronger propensity to connect with websites, demonstrate more frequent 

online engagement, and devote a bigger amount of their time to their online interests. 

These characteristics may be seen in their online behavior.  The proportion of female 

users to male users on several social media platforms has shifted noticeably in recent 

years, with the former now outnumbering the latter. This shift in demographic 

composition can be attributed to a number of factors. According to Brenner (2012), it 

may be stated that women display higher degrees of consistency and involvement 

when compared to men in their utilization of social networking sites like Facebook. In 

addition, there is evidence to show that women have a larger propensity than males to 

participate in a variety of social networking platforms, such as Twitter, Yelp, Pinterest, 

and the microblogging site Twitter. This is in contrast to the fact that men have a 

stronger propensity to engage in these activities. On the other hand, one may detect a 

major disparity in the utilization of music-sharing networks such as last.fm and Reddit, 

where a far higher percentage of male users actively participate in these platforms. This 

can be seen as a big mismatch. It is important to highlight that the social news platform 

Reddit has attracted notice for occasionally publishing content that displays sexist 

tendencies (HuffPost Women, 2012; Williams, 2012). This is something that should be 
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mentioned because it is noteworthy. In addition, Lam et al. (2011) discovered that a 

sizeable proportion of people who are actively contributing to Wikipedia are of the 

male gender. In addition, it is important to note that the proportion of male users on 

the professional social networking site LinkedIn is roughly twice as high as the 

proportion of female users, which is something that should be mentioned because it is 

notable. According to LinkedIn employees, there is a gender gap in professional 

networking, which can be explained by historical patterns. This gap was reported by 

LinkedIn employees. Women have historically placed a greater priority on the 

maintenance of relationships, although men have historically demonstrated more 

ability in professional networking, particularly in certain occupations (Berkow, 2011). 

Women have traditionally placed a greater premium on the maintenance of personal 

relationships. According to Fallows (2005), or on the other hand, Tannen (1990 gives 

an other viewpoint. According to the findings of Muskanell and Guadagno (2012), 

women are more likely to engage in conversation on social networking sites like 

Facebook with people they are already familiar with and with whom they have 

developed a sense of trust. An elevated level of anxiety regarding the potential hazards 

associated to the disclosing of personal identify and privacy can be attributed to the 

observed behavior. According to the findings of a study that was carried out by Fogel 

and Neader (2009), women are more likely to express concerns about the invasion of 

their privacy when it comes to situations that include using the internet.  According to 

Crocco, Cramer, and Meier (2008), the widespread use of web-based computing has 

been a crucial factor in the development of a gender-neutral, equitable, and more 

balanced approach to the application of technology. If we define "equality" in the 

context of the United States as "fair and equal access to the same opportunities for 

individuals of both genders," then one could argue that women have reached a degree 

of parity with men in the sense that they have fair and equal access to the same 

possibilities. At the same time, a distinct trend is forming, and that pattern is that there 

is a considerable spike in the availability of content that is gender-specific on the 

Internet. In spite of the fact that the majority of online communities are dominated by 

male participation, it is important to point out that in today's world, women have 

access to a wider variety of virtual platforms than they did in earlier times. Through 

the utilization of social networking sites, users have the ability to restrict the 

accessibility of their information as well as monitor the comments that are made about 

it. When compared to people who participated in text-based forums during prior time 

periods, users of modern social networking platforms typically experience a lower level 

of anonymity. This is because modern social networking platforms are based on visual 

interfaces. The following parts are going to devote more attention to conducting 

additional research and providing further explanation on this phenomenon.  

New research 

Following the achievement of numerical parity among female Internet users in 2000 

(CyberAtlas 2000), there has been a prevalent belief that gender disparities in 

computer-mediated communication (CMC) had reached a state of equilibrium. 

According to scholarly sources (Herring et al., 2004; HuffPost Women, 2012), there 
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has been a significant achievement of gender parity in women's engagement in online 

platforms, including blogs and social networks.  Regarding language, the research 

findings, though, present conflicting results. This study includes factors that are not 

assumed to be dependent on gender. In their study, Huffaker and Calvert (2005) 

conducted an analysis of adolescent blogs, revealing that males exhibited a greater 

tendency to employ assertive and active language. However, no discernible gender 

disparities were observed in terms of the frequency of expressions suggesting 

collaboration and passivity. In their study, Herring and Paolillo (2006) observed that 

when considering the genre of blogs, specifically distinguishing between personal 

diary blogs and "filter" blogs that provide commentary on events beyond the blogger's 

control, the previously observed gender disparities in grammar word frequency were 

no longer evident. Nevertheless, it has been shown that females tend to create a greater 

quantity of the first genre, whereas males tend to produce a greater quantity of the 

second genre. The study conducted by Guiller and Durndell (2007) examined 

computer-mediated student discussion groups and found that, apart from variations 

in style, there were few disparities between genders in lower-level linguistic factors. 

Kapidzic and Herring (2011) conducted a comprehensive investigation on adolescent 

communication, revealing that gender disparities were most salient in the realm of 

discourse style, moderately discernible in terms of speech acts, and least apparent in 

word selection. Nevertheless, it is important to note that not all individuals who utilize 

the Internet employ language in a manner that is influenced by gender. Buchholtz 

(2002) posits that female computer experts on the technology news website Slashdot 

adopt both aggressive and cooperative stances. In their study, Subrahmanyam, Smahel, 

and Greenfield (2006) observed that girls exhibited a notable level of assertiveness in 

matters related to sexuality within the two teenage chatrooms they examined. This 

finding was particularly noteworthy considering that girls tended to employ more 

implicit forms of communication compared to boys. These findings serve to enhance 

and complicate the existing corpus of research on gender and computer-mediated 

communication (CMC). Subsequent research corroborates the results obtained in 

prior inquiries. The study conducted by Koch et al. (2005) yielded results that align 

with the earlier research conducted by Selfe and Meyer (1991), indicating that males 

exhibited higher levels of dominance and assertiveness in online chat environments, 

even when the element of anonymity was preserved. Thompson and Murachver (2001) 

found that participants demonstrated the ability to accurately determine the gender of 

a partner by carefully examining the gendered styles as described by Herring (1993, 

1996a, b). The utilization of gendered discourse patterns is still observed in the 

MySpace forums, as evidenced by the studies conducted by Fullwood, Morris, and 

Evans (2011) and Thelwall, Wilkinson, and Uppal (2010). In conjunction with the 

heightened utilization of exclamation marks (Waseleski, 2006) and emoticons (Baron 

and Ling, 2007; Tossell, et al., 2012), the latest development in female discourse is the 

incorporation of xo (symbolizing a kiss and a hug) within electronic mail, instant 

messaging, and microblogging platforms (Bennet and Simons, 2012).  In addition to the 

presence of variety, the issue of inequity continues to endure. Although women tend 



 

18 
 

to send a larger number of tweets on Twitter in general, it has been observed that males 

exhibit a higher proportion of retweeting their own tweets (Mashable, 2012). 

According to Herring et al. (2004), there is a notable disparity in media attention and 

inbound links between men's blogs and women's blogs. Furthermore, the case of Kathy 

Sierra, a technology blogger, serves as an illustration of the issue at hand. In 2007, Sierra 

faced a series of sexualized death threats on her blog, originating from well-known 

male bloggers. These threats were directed towards her simply because she was a 

woman who dared to publicly express her thoughts, a phenomenon often referred to 

as "Writing While Female." This incident highlights the ongoing problem of women 

being disproportionately subjected to online verbal violence and harassment. The 

occurrence of intimidating forms of communication targeting women who express 

their opinions on social media platforms has been observed in recent examples 

(Marwick, 2013). This phenomenon has been found to have a negative impact on 

women's engagement and involvement in online spaces.  

Conclusion 

It's possible that the first forecasts made regarding gender and online communication 

won't hold true to the real condition of circumstances. This is because the forecasts are 

based on the flawed notion that technology is in charge of everything rather than on 

their foundation in reality. As a result, this situation has arisen. Computer networks 

are the only information technology system that have ever provided gender-neutral and 

equal-opportunity involvement. No other information technology system has ever 

existed. Compared to how things were some time ago, when only a tiny group of male 

elites had access to the Internet, the current state of affairs is significantly more 

favorable. It is now reflective of society as a whole and has finally caught up to it.  14.  

In addition, the manner in which an extensively utilized technology such as the 

Internet interacts with social and cultural forces over the course of time may still bring 

about change, in the same way that the typewriter and telephone altered social 

interactions and business practices, particularly for women (Davies 1988; Martin 1991). 

As more and more women throughout the world access the internet, it would be 

fantastic if it could evolve into a place where everyone is treated on an equal footing. 

The design and administration of networks, as well as the creation and management of 

content for publication on the internet, are careers that are becoming increasingly 

popular among women. The use of the internet and its policies could then be 

significantly altered due to the enormous technical and numerical capabilities of 

women. In order for this to take place, it is very necessary that a certain percentage of 

women hold positions in the field of information technology. It could also rely on the 

introduction of guidelines that encourage user accountability and the creation of CMC 

zones that enable users with control over who and what is allowed in their virtual 

surroundings. Both of these things could be necessary. The lack of research in certain 

areas, particularly those dealing with developing technology, limits the chapter's 

ability to cover as much ground as it would like to. It is necessary to conduct additional 

study on the following topics: user responses to multimodal presentations; language 

use in video and audio CMC; gender and sexuality in online communication; and 
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gender and race in online communication. Although one piece of research (Chun and 

Walters, 2011) looked at user comments on the language used in foreign YouTube 

videos, the researchers didn't pay a lot of attention to gender in their findings. On the 

internet, text, speech, and nonverbal cues are all beginning to function in a manner that 

is increasingly identical to one another. While this does open up new doors for CMC 

research, it also raise challenges for academics conducting research on gender and 

language.  

References 

Balka, Ellen. 1993. “Women’s Access to Online Discussions about Feminism.” 

Electronic Journal of Communication, 3(1). http://www.cios.org/www/ejc/v3n193.htm 

Bankston, Kevin. 2009. 

 

 “Facebook‘s New Privacy Changes: The Good, the Bad, and the Ugly.” The Electronic 

Frontier Foundation, December 9. 

https://www.eff.org/deeplinks/2009/12/facebooksnew-privacy-changes-good-bad-

and-ugly  Barnett, Emma. 2012. “Women More Likely to Text ‘I Love You’.” The 

Telegraph, July 18. http://www.telegraph.co.uk/technology/mobile-

phones/9407824/Women-more-likely-to-text-Ilove-you.html Baron, Naomi S., and 

Elise M. Campbell. 2012. “Gender and Mobile Phones in Cross-national Context.” 

Language Sciences, 34: 13-27.  

 

 Baron, Naomi S., and Rich Ling. 2007. “Emerging Patterns of American Mobile Phone 

Use: Electronically-mediated Communication in Transition.” In Mobile Media 2007, 

edited by Gerard Goggin and Larissa Hjorth. Proceedings of an International 

Conference, University of Sydney, July 2-4, 2007. 

 

 http://www.american.edu/cas/lfs/faculty-docs/upload/Emerging-Patterns-

ofAmerican-Mobile-Phone-Use-3.pdf Bennett, Jessica, and Rachel Simons. 2012. 

“Kisses and Hugs in the Office.” The Atlantic, December. 

http://www.theatlantic.com/magazine/archive/2012/12/the-xo-factor/309174/ Berkow, 

Jameson. 2011. “LinkedIn Declares Men Better than Women at Professional Online 

Networking.” FP Tech Desk. http://business.financialpost.com/2011/06/22/linkedin-

declaresmen-better-than-women-at-professional-online-networking/ 

 

 Bernstein, Michael Scott, Andrés Monroy–Hernández, Drew Harry, Paul André, 

Katrina Panovich, and Greg Vargas, 2011. “4chan and /b/: An analysis of anonymity and 

ephemerality in a large online community.” Proceedings of the Fifth International 

Conference on Weblogs and Social Media, 50-57. Menlo Park, CA: AAAI Press. 

http://projects.csail.mit.edu/chanthropology/4chan.pdf Biel, 

 

 Joan-Isaac, and Daniel Gatica-Perez. 2009. “Wearing a YouTube Hat: Directors, 

Comedians, Gurus, and User Aggregated Behavior.” MM ‘09 Proceedings of the 17th 

ACM International Conference on Multimedia, 833-836. New York: ACM. Blair, 

http://business.financialpost.com/2011/06/22/linkedin-declaresmen-better-than-women-at-professional-online-networking/
http://business.financialpost.com/2011/06/22/linkedin-declaresmen-better-than-women-at-professional-online-networking/


 

20 
 

Kristine, and Pamela Takayoshi. 1999. “Mapping the Terrain of Feminist Cyberscapes.” 

In Feminist Cyberscapes: Mapping Gendered Academic Spaces, edited by Kristine 

Blair and Pamela Takayoshi, 1-18. Stamford, CT: Ablex. Brail, Stephanie. 1996. “The 

Price of Admission: Harassment and Free Speech in the Wild, Wild West.” In 

Wired_Women, edited by Lynn Cherny and Elizabeth R. Weise, 141-57. Seattle: Seal 

Press.  

Brenner, Joanna. 2012. “Social Networking.” Pew Internet and American Life Project. 

http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-

full-detail.aspx Broadhurst, Judith. 1993. “Lurkers and Flamers.” Online Access, 8(3): 

48–51. 

 

 Bruckman, Amy S. 1993. “Gender Swapping on the Internet.” In Proceedings of 

INET ’93. Reston, VA: The Internet Society. 

http://mith.umd.edu//WomensStudies/Computing/Articles+ResearchPapers/gender-

swapping Bucholtz, Mary. 2002. “Geek Feminism.” In Gendered Practices in Language, 

edited by Sarah Benor, Mary Rose, Devyani Sharma, Julie Sweetland, and Qing Zhang, 

277-307. Stanford, CA: Center for the Study of Language and Information. 

 

 Camp, L. Jean. 1996. “We are Geeks, and We are Not Guys: The Systers Mailing List.” 

In Wired_Women, edited by Lynn Cherny and Elizabeth R. Weise, 114-25. Seattle: Seal 

Press.  Chemaly, Soraya. 2012. “The 12-year-old Slut Meme and Facebook‘s Misogyny 

Problem.” HuffPost Media, September 26. http://www.huffingtonpost.com/soraya-

chemaly/12-year-old-slut-memeand_b_1911056.html 

 

 Chen, Hsuan-Ting. 2007. “Sharing, Connection, and Creation in the Web 2.0 Era: 

Profiling the Adopters of Video-sharing and Social-networking Sites.” Paper presented 

at the Association for Education in Journalism and Mass Communication, Washington 

D.C. Cherny, Lynn. 1994. “Gender Differences in Text-based Virtual Reality.” In 

Cultural Performances: Proceedings of the Third Berkeley Women and Language 

Conference, edited by Mary Bucholtz,  

 

Anita C. Liang, Laurel A. Sutton, and Caitlin Hines, 102-15. Berkeley, CA: Berkeley 

Women and Language Group, University of California. Chun, Elaine, and Keith 

Walters. 2011. “Orienting to Arab Orientalisms: Language, Race and Humour in a 

YouTube Video.” In Digital Discourse: Language in the New Media, edited by Crispin 

Thurlow and Kristine Mroczek, 251-270. 

 

 New York: Oxford University Press. Coates, Jennifer. 1993. Women, Men and 

Language, 2nd ed. London: Longman. Collins-Jarvis, Lori. 1997. “Discriminatory 

Messages and Gendered Power Relations in On-line Discussion Groups.” Paper 

presented at the 1997 Annual Meeting of the National Communication Association, 

Chicago. Crocco, Margaret S., Judith Cramer, and Ellen B. Meier. 2008. “(Never) Mind 

http://www.huffingtonpost.com/soraya-chemaly/12-year-old-slut-memeand_b_1911056.html
http://www.huffingtonpost.com/soraya-chemaly/12-year-old-slut-memeand_b_1911056.html


 

21 
 

the Gap! Gender Equity in Social Studies Research on Technology in the Twenty-first 

Century.” Multicultural Education & Technology Journal, 2(1): 19–36. 

 

 Curtis, Pavel. 1992. “Mudding: Social Phenomena in Text-based Virtual Realities.” In 

Proceedings of DIAC92, edited by Douglas Schuler. Palo Alto, CA: Computer 

Professionals for Social Responsibility. 

http://w2.eff.org/Net_culture/MOO_MUD_IRC/curtis_mudding.article  CyberAtlas. 

2000. “Women Surpass Men as US Web Users.” 

http://cyberatlas.internet.com/big_picture/ demographics/article/0,,5901 

434551,00.html  

 

Danet, Brenda. 1998. “Text as Mask: Gender and Identity on the Internet.” In 

Cybersociety 2.0, edited by Steve Jones, 129-58. Thousand Oaks, CA: Sage. Davies, 

Margery W. 1988. “Women Clerical Workers and the Typewriter: The Writing 

Machine.” In Technology and Women’s Voices: Keeping in Touch, edited by Cheris 

Kramarae, 29-40. New York: Routledge. Dibbell, Julian. 1993. “A Rape in Cyberspace, 

or How an Evil Clown, a Haitian Trickster Spirit, Two Wizards, and a Cast of Dozens 

Turned a Database Into a Society.” Village Voice, December 23: 36–42. 

 

  Donath, Judith. 1999. “Identity and Deception in the Virtual Community.” In 

Communities in Cyberspace, edited by Marc A. Smith and Peter Kollock, 29-59. New 

York: Routledge.  

 

 

Duggan, Maeve, and Lee Rainie. 2012. “Cell Phone Activities 2012.” Pew Internet and 

American Life Project. http://www.pewinternet.org/Reports/2012/Cell-

Activities.aspx Ebben, Maureen, and Cheris Kramarae. 1993. “Women and Information 

Technologies: Creating a Cyberspace of Our Own.” In Women, Information 

Technology, and Scholarship, edited by H. Jeanie Taylor, Cheris Kramarae, and 

Maureen Ebben, 15-27. 

 

 Urbana, IL: Center for Advanced Study. Eördögh, Fruzsina. 2012. “YouTube or Boob 

Tube: Replay Girl Scandal Rocks Video World.” The Daily Dot, February 25. 

http://www.dailydot.com/entertainment/reply-girls-yogscastmeganspeaks/  Fallows, 

Deborah. 2005. “How Women and Men Use the Internet.” Pew Internet and American 

Life Project. http://www.pewinternet.org/Reports/2005/How-Women-and-Men-

Use-the-Internet.aspx Fogel, Joshua, and Elham Nehmad. 2009. “Internet Social 

Network Communities: Risk Taking, Trust, and Privacy Concerns.” Computers in 

Human Behavior, 25: 153–160.  

 

Fullwood, Chris, Neil Morris, and Libby Evans. 2011. “Linguistic Androgyny on 

MySpace.” Journal of Language and Social Psychology, 30(1): 114-124. 

 



 

22 
 

 Glenn, Devon. 2013. “Facebook Likes Confirm Stereotypes for Men and Women.” 

Social Times, May 7. http://socialtimes.com/facebook-likes-confirm-stereotypes-for-

men-and-womeninfographic_b126245  Graddol, David, and Joan Swann. 1989. Gender 

Voices. Oxford: Blackwell. Guiller, Jane, and Allan Durndell. 2007. 

“Students‘ Linguistic Behavior in Online Discussion Groups: Does Gender Matter?” 

Computers in Human Behavior, 23(5): 2240–2255. 

 

 Hafner, Katie, and Lyon Matthew. 1996. Where Wizards Stay up Late: The Origins of 

the Internet. New York: Simon & Shuster. Hall, Kira. 1996. “Cyberfeminism.” In 

Computer-Mediated Communication: Linguistic, Social, and Cross-cultural 

Perspectives, edited by Susan C. Herring, 147-70. Amsterdam:  

 

John Benjamins. Harding, Kate. 2007. “On Being a No-name Blogger Using Her Real 

Name.” Shapely Prose [blog], April 14. http://kateharding.net/2007/04/14/on-being-a-

no-name-blogger-using-her-real-name/  Herring, Susan C. 1992. Gender and 

Participation in Computer-mediated Linguistic Discourse. Washington, DC: ERIC 

Clearinghouse on Languages and Linguistics, Document no. ED345552. Herring, Susan 

C. 1993. “Gender and Democracy in Computer-mediated Communication.” Electronic 

Journal of Communication, 3(2). http://www.cios.org/www/ejc/v3n293.htm   

 

Herring, Susan C. 1994. “Politeness in Computer Culture: Why Women Thank and 

Men Flame.” In Cultural Performances: Proceedings of the Third Berkeley Women and 

Language Conference, edited by Mary Bucholtz, Anita C. Liang, Laurel A. Sutton, and 

Caitlin Hines, 278-94. Berkeley, CA: Berkeley Women and Language Group, 

University of California. Herring, Susan C. 1996a. “Posting in a Different Voice: Gender 

and Ethics in Computer-mediated Communication.” In Philosophical Perspectives on 

Computer-Mediated Communication, edited by Charles Ess, 115-45. 

 

 Albany: State University of New York Press. Herring, Susan C. 1996b. “Two Variants 

of an Electronic Message Schema.” In Computer-Mediated Communication: Linguistic, 

Social, and Cross-cultural Perspectives, edited by Susan C. Herring, 81-106. 

 

 Amsterdam: John Benjamins. Herring, Susan C. 1998. “Virtual Gender Performances.” 

Talk presented at Texas A&M University, September 25. Herring, Susan C. 1999. “The 

Rhetorical Dynamics of Gender Harassment Online.” The Information Society, 15(3): 

151–67.   

Herring, Susan C. 2010. “Who’s Got the Floor in Computer-Mediated Conversation? 

Edelsky’s Gender Patterns Revisited.” Language@Internet 7, article 8. 

http://www.languageatinternet.org/articles/2010/2857 Herring, Susan C., Kirk Job-

Sluder, Rebecca Scheckler, and Sasha Barab. 2002. “Searching for Safety Online: 

Managing ‘Trolling’ in a Feminist Forum.” The Information Society 18(5): 371-383.  

 



 

23 
 

 Herring, Susan C., Deborah Johnson, and Tamra DiBenedetto. 1992. “Participation in 

Electronic Discourse in a ‘Feminist’ Field.” In Locating Power: Proceedings of the 

Second Berkeley Women and Language Conference, edited by Kira Hall, Mary 

Bucholtz, and Birch Moonwomon, 250262. Berkeley, CA: Berkeley Women and 

Language Group. Herring, Susan C., Deborah Johnson, and Tamra DiBenedetto. 1995. 

‘“This Discussion is Going Too Far!’ Male Resistance to Female Participation on the 

Internet.” In Gender Articulated: Language and the Socially Constructed Self, edited 

by Kira Hall and Mary Bucholtz, 67-96. 

 

 New York: Routledge. Herring, Susan C., Inna Kouper, Lois A. Scheidt, and Elijah 

Wright. 2004. “Women and Children Last: The Discursive Construction of Weblogs.” 

In Into the Blogosphere: Rhetoric, Community, and Culture of Weblogs, edited by 

Laura Gurak, Smiljana Antonijevic, Laurie Johnson, Clancy Ratliff, and Jessica Reyman. 

University of Minnesota. 

http://blog.lib.umn.edu/blogosphere/women_and_children.html Herring, Susan C., 

and Anna Martinson. 2004. “Assessing Gender Authenticity in Computermediated 

Language Use: Evidence from an Identity Game.” Journal of Language and Social 

Psychology, 23(4): 424-446. 

 

 Herring, Susan C., and John C. Paolillo. 2006. “Gender and Genre Variation in 

Weblogs.” Journal of Sociolinguistics, 10: 439-459.  

 

 Herring, Susan C., and Asta Zelenkauskaite. 2009. “Symbolic Capital in a Virtual 

Heterosexual Market: Abbreviation and Insertion in Italian iTV SMS.” Written 

Communication, 26(1): 5-31. 

 

 Hert, Philippe. 1997. “Social Dynamics of an Online Scholarly Debate.” The 

Information Society, 13: 329–60.  

 

Hinduja, Sameer, and Justin W. Patchin. 2010. “Cyberbullying Offending.” 

http://www.cyberbullying.us/2010_charts/cyberbullying_gender_2010.jpg 

Horstmanshof, Louise, and Mary R. Power. 2005. “Mobile Phones, SMS, and 

Relationships.” Australian Journal of Communication, 32(1): 33–61. 

 

 Huffaker, David A., and Sandra L. Calvert. 2005. “Gender, Identity, and Language Use 

in Teenage Blogs.” Journal of Computer-mediated Communication, 10(2): article 1. 

http://jcmc.indiana.edu/vol10/issue2/huffaker.html HuffPost Women. 2012. “Social 

Media by Gender: Women Dominate Pinterest, Twitter, Men Dominate Reddit, 

YouTube.” The Huffington Post, June 21. 

http://www.huffingtonpost.com/2012/06/20/social-media-by-gender-women-

pinterest-men-redditinfographic_n_1613812.html  Hussain, Zaheer, and Mark D. 

Griffiths. 2008. “Gender Swapping and Socializing in Cyberspace: An Exploratory 

Study.” Cyberpsychology and Behavior, 11(1): 47-53. 



 

24 
 

 

 Jepsen, Kevin. 2005, “Conversations – and Negotiated Interaction – in Text and Voice 

Chat Rooms.” Language Learning & Technology, 9(3): 79-98. 

 

 Jones, Graham M., and Bambi Schieffelin. 2009. “Talking Text and Talking Back: ‘My 

BFF Jill’ from Boob Tube to YouTube.” Journal of Computer-Mediated Communication, 

14: 1050-1079. Kapidzic, Sanja, and Susan C. Herring. 2011. “Gender, Communication, 

and Self-presentation in Teen Chatrooms Revisited: Have Patterns Changed?” Journal 

of Computer-Mediated Communication, 17(1): 39-59.  

 

 19  Kapidzic, Sanja, and Susan C. Herring. Under review. “Race, Gender, and Self-

presentation in Teen Profile Photographs.” Kling, Rob, Geoff McKim, and Adam King. 

2003. “A Bit More to IT: Scholarly Communication Forums as Socio-technical 

Interaction Networks.” Journal of the American Society for Information Science and 

Technology, 54(1): 47-67. 

 

  Koch, Sabine C., Barbara Mueller, Lenelis Kruse, and Joerg Zumbach. 2005. 

“Constructing Gender in Chat Groups.” Sex Roles, 53(1/2): 29-41. 

 

 Kolko, Beth. 1999. “Representing Bodies in Virtual Space: The Rhetoric of Avatar 

Design.” The Information Society, 15: 177–86. 

 

 Kramarae, Cheris, and H. Jeanie Taylor. 1993. “Women and Men on Electronic 

Networks: A Conversation or a Monologue?” In Women, Information Technology, and 

Scholarship, edited by H. Jeanie Taylor, Cheris Kramarae, and Maureen Ebben, 52-61. 

 

 Urbana, IL: Center for Advanced Study. Labov, William. 1990. “The Intersection of Sex 

and Social Class in the Course of Linguistic Change.” Language Variation and Chang, 

2(2): 205–254.  

 

Lam, Shyong K., Anuradha Uduwage, Zhenhua Dong, Shilad Sen, David R. Musicant, 

Loren Terveen, and John Riedl. 2011. “WP:Clubhouse? An Exploration of Wikipedia‘s 

Gender Imbalance.” WikiSym 2011. http://grouplens.org/system/files/wp-gender-

wikisym2011.pdf  Lehdonvirta, Mika, Yosuke Nagashima, Vili Lehdonvirta, and Akira 

Baba. 2012. “The Stoic Male: How Avatar Gender Affects Help-seeking Behavior in an 

Online Game.” Games and Culture, 7(1): 29-47.  

 

 Lemish, Dafna, and Akiba A. Cohen. 2005. “On the Gendered Nature of Mobile Phone 

Culture in Israel.” Sex Roles, 52(7/8): 511-521.  

 

Lenhart, Amanda. 2012. “Teens and video.” Pew Internet and American Life Project. 

http://pewinternet.org/Reports/2012/Teens-and-online-video/Findings.aspx?view=all 

Lenhart, Amanda, Rich Ling, Scott Campbell, and Kristin Purcell. 2010. “Teens and 



 

25 
 

Mobile Phones.” Pew Internet and American Life Project. 

http://www.pewinternet.org/Reports/2010/Teens-andMobile-Phones.aspx Lin, Angel. 

2005. “Gendered, Bilingual Communication Practices: Mobile Text-messaging among 

Hong Kong College Students.” Fibreculture 6. http://journal.fibreculture.org/issue6/ 

Ling, Rich. 2005. “The Socio-linguistics of SMS: an Analysis of SMS Use by a Random 

Sample of Norwegians.” In Mobile Communications: Renegotiation of the Social 

Sphere, edited by Rich Ling and Per E. Pedersen, 335-349. 

 

 London: Springer.  Lycett, John E., and Robin I. M. Dunbar. 2000. “Mobile Phones as 

Lekking Devices among Human Males.” Human Nature, 11(1): 93-104. Manago, Adriana 

M., Michael B. Graham, Patricia M. Greenfield, and Goldie Salimkhan. 2008. “Self-

presentation and Gender on MySpace.” Journal of Applied Developmental Psychology, 

29: 446–458. 

 

 Markus, M. Lynne. 1994. “Finding a Happy Medium: Explaining the Negative Effects 

of Electronic Communication on Social Life at Work.” ACM Transactions on 

Information Systems, 12(2): 11949. Martin, Michèle. 1991. “The Making of the Perfect 

Operator.” In ‘Hello, Central?’: Gender, Technology and the Re-formation of Telephone 

Systems, 50-81.  

 

Montreal: McGill-Queen’s University Press.  Marwick, Alice. 2013. “Donglegate: Why 

the Tech Community Hates Feminists.” Wired. 

http://www.wired.com/opinion/2013/03/richards-affair-and-misogyny-in-tech/ 20  

Mashable. 2012. “63% of Retweets are of Male Users.” Mashable Social Media, July 30. 

http://mashable.com/2012/07/30/men-dominate-retweets/ McDonough, Jerome P. 

1999. “Designer Selves: Construction of Technologically Mediated Identity Within.” 

Journal of the American Society for Information Science, 50(10): 855-869. 

 

 McRae, Shannon. 1996. “Coming Apart at the Seams: Sex, Text and the Virtual Body.” 

In Wired_Women, edited by Lynn Cherny and Elizabeth R. Weise, 242-63. Seattle: 

Seal Press.  Molyneaux, Heather, Susan O’Donnell, Karrie Gibson, and Janice Singer. 

2008. “Exploring the Gender Divide on YouTube: An Analysis of the Creation and 

Reception of Vlogs.” American Communication Journal, 10(2). 

http://www.it.uu.se/edu/course/homepage/avint/vt09/1.pdf Muscanell, Nicole L., and 

Rosanna E. Guadagno. 2012. “Make New Friends or Keep the Old: Gender and 

Personality in Social Networking Use.” Computers in Human Behavior, 28: 107-112.  

NAS. 2009. “Internet Usage in the United States. Executive Summary.” 

http://www.nasrecruitment.com/docs/white_papers/Internet_Usage_United_States.p

df NCWIT. 2012. “Women and Information Technology: By the Numbers.” National 

Center for Women & Information Technology. 

http://www.ncwit.org/sites/default/files/resources/2012bythenumbers_w 

Kapidzic, Sanja, and Susan C. Herring. Under review. “Race, Gender, and Self-

presentation in Teen Profile Photographs.” Kling, Rob, Geoff McKim, and Adam King. 

http://www.ncwit.org/sites/default/files/resources/2012bythenumbers_w


 

26 
 

2003. “A Bit More to IT: Scholarly Communication Forums as Socio-technical 

Interaction Networks.” Journal of the American Society for Information Science and 

Technology, 54(1): 47-67. 

 

  Koch, Sabine C., Barbara Mueller, Lenelis Kruse, and Joerg Zumbach. 2005. 

“Constructing Gender in Chat Groups.” Sex Roles, 53(1/2): 29-41. 

 

 Kolko, Beth. 1999. “Representing Bodies in Virtual Space: The Rhetoric of Avatar 

Design.” The Information Society, 15: 177–86 

 

. Kramarae, Cheris, and H. Jeanie Taylor. 1993. “Women and Men on Electronic 

Networks: A Conversation or a Monologue?” In Women, Information Technology, and 

Scholarship, edited by H. Jeanie Taylor, Cheris Kramarae, and Maureen Ebben, 52-61. 

 

 Urbana, IL: Center for Advanced Study. Labov, William. 1990. “The Intersection of Sex 

and Social Class in the Course of Linguistic Change.” Language Variation and Chang, 

2(2): 205–254. 

 

 Lam, Shyong K., Anuradha Uduwage, Zhenhua Dong, Shilad Sen, David R. Musicant, 

Loren Terveen, and John Riedl. 2011. “WP:Clubhouse? An Exploration of Wikipedia‘s 

Gender Imbalance.” WikiSym 2011. http://grouplens.org/system/files/wp-gender-

wikisym2011.pdf  Lehdonvirta, Mika, Yosuke Nagashima, Vili Lehdonvirta, and Akira 

Baba. 2012. “The Stoic Male: How Avatar Gender Affects Help-seeking Behavior in an 

Online Game.” Games and Culture, 7(1): 29-47. 

 

  Lemish, Dafna, and Akiba A. Cohen. 2005. “On the Gendered Nature of Mobile Phone 

Culture in Israel.” Sex Roles, 52(7/8): 511-521. 

 

 Lenhart, Amanda. 2012. “Teens and video.” Pew Internet and American Life Project. 

http://pewinternet.org/Reports/2012/Teens-and-online-video/Findings.aspx?view=all 

Lenhart, Amanda, Rich Ling, Scott Campbell, and Kristin Purcell. 2010. “Teens and 

Mobile Phones.” Pew Internet and American Life Project. 

http://www.pewinternet.org/Reports/2010/Teens-andMobile-Phones.aspx Lin, Angel. 

2005. “Gendered, Bilingual Communication Practices: Mobile Text-messaging among 

Hong Kong College Students.” Fibreculture 6. http://journal.fibreculture.org/issue6/ 

Ling, Rich. 2005. “The Socio-linguistics of SMS: an Analysis of SMS Use by a Random 

Sample of Norwegians.” In Mobile Communications: Renegotiation of the Social 

Sphere, edited by Rich Ling and Per E. Pedersen, 335-349.  

 

London: Springer.  Lycett, John E., and Robin I. M. Dunbar. 2000. “Mobile Phones as 

Lekking Devices among Human Males.” Human Nature, 11(1): 93-104. 

 



 

27 
 

 Manago, Adriana M., Michael B. Graham, Patricia M. Greenfield, and Goldie 

Salimkhan. 2008. “Self-presentation and Gender on MySpace.” Journal of Applied 

Developmental Psychology, 29: 446–458. Markus, M. Lynne. 1994. “Finding a Happy 

Medium: Explaining the Negative Effects of Electronic Communication on Social Life 

at Work.” ACM Transactions on Information Systems, 12(2): 11949. 

 

 Martin, Michèle. 1991. “The Making of the Perfect Operator.” In ‘Hello, Central?’: 

Gender, Technology and the Re-formation of Telephone Systems, 50-81. 

 

 Montreal: McGill-Queen’s University Press.  Marwick, Alice. 2013. “Donglegate: Why 

the Tech Community Hates Feminists.” Wired. 

http://www.wired.com/opinion/2013/03/richards-affair-and-misogyny-in-tech/  

Mashable. 2012. “63% of Retweets are of Male Users.” Mashable Social Media, July 30. 

http://mashable.com/2012/07/30/men-dominate-retweets/ McDonough, Jerome P. 

1999. “Designer Selves: Construction of Technologically Mediated Identity Within.” 

Journal of the American Society for Information Science, 50(10): 855-869.  

 

 

 


